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Activating
purpose
at retail

The solution lies at the
intersection of brand
experience, commercial
innovation and

social impact — and often
through social enterprise
based partnerships
between brands, retailers
and nonprofits.




Certified

This company meets the
highest standards of social

and environmental impact
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Share of Revenue by Client

@ BRANDED CPG

@ RETAIL & ECOMM

. NONPROFIT
We do not (and never will)
work with industries,
organizations or brands that
put profit before purpose,
people and planet.

Zero % of our revenue
comes from fossil fuel or
high carbon industries.




We work differently

We offer nonprofits a 30% 10% of revenue from for profit
discount assignments is donated to a
cause of our client’s choice

10

30%

We open-source our IP, invest in social enterprise and make our client the
CEO (which is why we don’t have one).
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We do
good work
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https://www.instagram.com/groundedworldllc/
https://twitter.com/GroundedWorld
https://grounded.world/
https://www.linkedin.com/company/groundedworld/
https://www.facebook.com/GroundedWorldLLC

