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The Good Collective exists

to improve lives and protect
what matters most. \We do
this by helping organisations
to effectively change attitudes,
legislation, and behaviour.



Everything we
do starts with
two questions...

1. Will this have a positive
impact on people or planet?

2. Will this have a negative
impact on people or planet?



We don' just talk the talk.
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100%

of electricity use from
renewable sources

66%
of clients tackling social
& environmental issues

—

100%
paperless
office

20-50%
discounts offered
to NFPs

A
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air travel
in 2020

160+
hours donated
to causes
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revenue from carbon
intensive industries
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100%

of recyclable materials
are recycled



We always
put impact
before profit.

Share of revenue by sector:

23.5% Professional Bodies
5.4% International Development
3.4% Real Estate

1,7% Entertainment



We never work
with clients in
carbon intensive
Industries.



And we will never work
with an organisation,
business, or brand

that puts profit before
planet or people.



We believe

In collaboration.
Not competition.



We believe

In the power
of community.
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And we promise

We will never stop
working to protect
what matters most.
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Good people. Working together.
To protect our world. 4



